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What kind of research journal in
science communication do we need?
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Do practical science communicators read peer-reviewed
journals in science communication? Not so much

Miller, S. (2008) “So Where's the Theory? On the Relationship between Science Communication Practice and Research” in
Cheng, D. et al (eds) Communicating Science in Social Contexts Springer Netherlands: 275-287
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A new contract?




No strong link between research and
practice: some possible reasons

e Journals difficult to read

e Fragmentation and diversity

e Accessibility

e Language
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JCOM is an open access journal on science communication
JCOM adopts different perspectives
JCOM is a platform where distant communities can meet
JCOM publishes texts in both English and the author's primary language

JCOM's research articles undergo a multidisciplinary peer-review

http://jcom.sissa.it




JCOM’s numbers
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Jcom’s writers are from: Argentina, Austria, Belgium, Brasil, Canada, China, Croatia,
Danmark,France, Germany, Japan, UK, Greece, India, Italy,Mexico, Netherlands, Polonia,
Portugal, Czech Republic, Romania,Slovenia, Espain, United States, Tunisia




JCOM'’s advantages for the scientific
museology community

e TO meet distant communities

e To write in one’s mother tongue
language

e Topics not completely covered in
other discussions fourm: the case
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